
“The Office Refreshment Experts” 

Competitive and uniform prices for all offices nationwide

Exceptional levels of service throughout the country

Standardized office refreshment equipment

Customized office refreshment equipment available
based on individual location needs

Online ordering available

Various reporting tools to monitor expenditures,
analyze and forecast purchasing patterns

ADVANTAGES

OVERVIEW
Notify your offices of the availability of a national office 
refreshment program.
Provide CDC with a list of your local office managers
or contacts.
We will coordinate with our affiliates in each city to 
conduct an on-site survey of your local office needs, 
including equipment and products.
We will present a consolidated proposal with 
recommendations by city.
Upon approval of our proposal, CDC’s local affiliates 
would schedule equipment installations and product 
deliveries to each of your offices.

HOW THE PROGRAM WORKS
     CDC identified the need for a national office beverage program 
to meet the requirements of our NY metro area customers who have 
offices across the country.
     With that objective in mind, CDC has joined forces with the 
best local office refreshment vendors across the country, to bring 
nationwide service, sales and distribution under one umbrella–Royal 
Connection. Royal Connection delivers fully integrated national 
coverage and the most experienced team in the coffee industry.
     Royal Connection unites the nations’ leading office beverage 
providers to offer a single source for customized break room 
solutions. As market leaders in the office beverage industry, the Royal 
Connection network combines skilled expertise with personal service, 
quality products and competitive pricing.
     Royal Connection has an extensive nationwide distribution and 
support network, to service all of your locations nationwide.

COFFEE
DISTRIBUTING CORP.



http://www.berrycoffee.com/index.html
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